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Consolidated Performance in First Three Quarters 
of Fiscal Year ending March 2012

Sales were higher but earnings decreased compared with the first three quarters 
of the previous fiscal year.

［Sales］

Sales increased 4.1% as sales were higher in four business segments, 
decreasing only in the financial market segment.

［Income］

Despite cost-cutting measures such as using overseas production and 
procurement, operating income decreased 1.1% mainly because of higher 
expenses for developing new products.

Ordinary income decreased 1.0% even though the foreign exchange loss was 
smaller.

Net income was down 17.6%.
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Contributions to Change in Net Sales by Business Segment 
(Y-on-Y)

Sales in the first three quarters were ¥4,110 million higher than one year earlier.

[Segment with lower sales]

Financial market: decreased ¥2,597 million

[Segments with higher sales]

Retail & transportation market・・・Sales increased ¥793 million

Amusement market: increased ¥353 million

Overseas market: increased ¥3,903 million

Others: increased ¥1,659 million
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Reasons for Change in Operating Income (Y-on-Y)

Operating income in the first three quarters was ¥81 million less than one year 
earlier.

[Major positive factor]

Increased  by ¥1,562 million thanks to sales growth.

[Major negative factors]

Reduced by ¥367 million due to higher cost of sales ratio, 

and by ¥1,277 million due to higher SG&A expenses.
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Sales & Operating Income by Business Segment (Y-on-Y)

［Sales by business segment］

Financial market sales decreased but sales were higher in the other four 
business segments.

［Operating income by business segment］

Operating income decreased in the financial market and “others”.

Operating income increased in the retail & transportation market, amusement 
market and overseas market segments.
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Financial Market

*Please refer to the slide for an explanation of segment performance.

［Sales］

Sales decreased 8.0% to ¥29,879 million 

［Operating income］

Operating income decreased 44.2% to ¥2,011 million 
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Retail & Transportation Market

*Please refer to the slide for an explanation of segment performance.

［Sales］

Sales increased 4.1% to ¥19,988 million 

［Operating income］

Operating income increased 55.3% to ¥2,493 million 



8

Amusement Market

*Please refer to the slide for an explanation of segment performance.

［Sales］

Sales increased 1.8% to ¥19,791 million 

［Operating income］

Operating income increased 23.7% to ¥1,468 million 
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Overseas Market

*Please refer to the slide for an explanation of segment performance.

［Sales］

Sales increased 19.9% to ¥23,510 million 

［Operating income］

Operating income increased 51.7% to ¥1,537 million 



10

Sales by Geographical Segment

［Americas］

Increased 55.1% to ¥6,060 million because of higher sales of bulk banknote and 
check deposit units for ATMs, an OEM product. 

［Europe］

Increased 10.6% to ¥12,050 million thanks to the effect of the acquisition of 
Sitrade Italia, despite weak sales of OEM products.

［Asia］

Increased 12.4% to ¥5,399 million because of steady growth in sales of banknote 
sorters in China, India and Indonesia.
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Others

*Please refer to the slide for an explanation of segment performance.

［Sales］

Sales increased 19.0% to ¥10,409 million 

［Operating income］

Operating loss of ¥189 million
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Capital expenditures etc.

Capital expenditures were ¥4,545 million.

Depreciation and amortization was ¥5,021 million.

R&D expenses were ¥7,503 million.
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Analysis of Consolidated Statements of Income 
and Comprehensive Income

Operating income decreased 1.1% to ¥7,320 million as the cost of sales ratio was 
higher and the SG&A expense ratio remained unchanged drastically.

Non-operating expenses includes a foreign exchange loss of ¥204 million. 

The result was a 1.0% decrease in ordinary income to ¥7,706 million.

The extraordinary loss included an impairment loss and retirement benefit 
expenses in the previous fiscal year but there were no significant losses in the 
current fiscal year. Income before income taxes was ¥7,386 million and, after 
income taxes, net income was down 17.2% to ¥3,646 million.

Comprehensive income was ¥3,614 million, the combination of income before 
minority interests of ¥3,983 million and a deduction of ¥368 million for total other 
comprehensive income. 
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Financial Forecast for FY2011 ending March 2012

There are no revisions to the forecast that was announced on May 20, 2011.

Net sales up 4.3% to ¥145.0 billion

Operating income up 6.6% to ¥11.0 billion

Ordinary income down 0.3% to ¥11.0 billion

Net income up 4.4% to ¥6.5 billion



Sales & Operating Income Forecast by Business Segment

Forecasts for the financial market, amusement market and overseas market 
segments that were announced at the time of the first half of the fiscal year have 
been revised due to market conditions and other reasons.

［Financial market］

Sales・・・ Revised downward from ¥46.0 billion to ¥43.5 billion

Operating income・・・ Revised downward from ¥4.6 billion to ¥3.4 billion

［Amusement market］

Sales・・・Revised upward from ¥22.0 billon  to ¥24.0 billion

Operating income・・・ Revised upward from ¥0.7 billon to ¥1.4 billion

［Overseas market］

Sales・・・ Revised upward from ¥34.0 billon  to ¥34.5 billion

Operating income・・・ Revised upward from ¥1.7 billon  to ¥2.2 billion
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Quarterly Sales by Business Segment

In the coming fourth quarter, sales is expected to be the highest, but fees paid, 
SG&A expenses and other items are anticipated to increase, as in previous fiscal 
years.
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Quarterly Cost of Sales, SG&A Expenses 
and Operating Income

[Fourth quarter]

There will be a large volume of payments in this quarter, including development 
expenses paid to outside design companies.

The cost of sales ratio and SG&A expenses are usually higher than in the third 
quarter in each fiscal year.

Expect the operating margin to be about the same as in the third quarter due to 
cost-cutting measures and other activities.
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New Product

The RGB-100 Currency Recycler was launched in late January 2012, a product 
that is sold to financial institutions in overseas markets.

[Features]

The unit processes banknotes for deposits and withdrawals and is designed for 
placement at the service counters of financial institution branches. It can store as 
many as 17,000 banknotes, the largest volume in the industry and count at the 
highest counting speed in the industry 

[Sales areas and target]

GLORY plans to start selling the RGB-100, new addition to currency recycler, in 
the United States and expand marketing activities to Asia and developing 
countries. The target is sales of $40 million over the next three years.


